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Drivers have always had a love aff air 
with cars that possess a genuine sporting 
pedigree, so Fiat is hopeful that the re-
launch of the Abarth brand can lure buyers 
onto its forecourts.

� e Turin based company wants to 
muscle in on a market worth millions, so it 
has looked to increase driver awareness of 
the red and yellow Scorpion badge.

Abarth was founded back in 1949 by 
Austrian Karl Abarth, who decided to use 
the Scorpion as his company logo because it 
was his birth sign.  

� roughout the ‘50s and ‘60s the fi rm 
gained a winning reputation in motorsport 
and from that diversifi cation into road-
car tuning came about. Realising the 
commercial potential, Fiat bought Abarth 
in 1971 and immediately made it the 
company’s racing section.  

Competitive rally success followed and 
cars like the Ritmo Abarth and the Fiat 131 
Abarth won the World Rally Championship 
no fewer than three times: in 1977 and 1978 
with Markku Alen and in 1980 with Walter 
Röhrl.

� ereafter, major success eluded them, 
and so too did the ability to produce a sports 
car to whet the appetite. � e Stilo Abarth 
didn’t exactly send Fiat’s 160-dealer network 
into a frenzy of activity…

Fiat wants us to take it seriously however, 
because an exclusive Abarth area within 
dealerships is being developed, alongside 
specialist sales and servicing centres. 

With the Abarth relaunch comes the 
opportunity to start afresh, and one of the 
fi rst cars to be given the sporting makeover 
is the Grande Punto. By all accounts, it 
isn’t exactly a bad looking super mini in 
‘standard’ guise, so the add-ons have done 
little to detract from its chic city styling.

You won’t see a single Fiat 
emblem on the Abarth 

Grand Punto, and 
that’s not by 

chance, 

because they have all been replaced with 
Scorpion badges.  � e car is literally 
crawling with the things, but at least you 
know you aren’t simply driving a lukewarm 
Fiat.  

Compared with the standard Grande 
Punto, the Abarth’s track has been widened 
by 6mm and lowered by 10mm on springs 
that are 20 per cent stiff er.  All-new 
17-inch alloy wheels feature, along with 
a new exhaust. Red mirror pods and go 
faster stripes bearing the Abarth name are 
optional.  

� e front is visually more aggressive, 

thanks to the headlights set in black 
surrounds and larger air intakes, which allow 
more oxygen to reach the turbocharged 
1.4 litre engine. Push the ‘Sport Boost’ 
button located in the centre console of the 
Abarth Grande Punto, and it will produce 
a maximum of 153bhp at 5,500rpm. With a 
six-speed manual gearbox, it will blast from 
0-62 in 8.2 seconds and achieve a top speed 
of 129 mph.  

Power is deployed through the front 
wheels and kept in check with ESP and 
all-round disc brakes, the front employing 
ventilated discs mated to Brembo fi xed four-
piston calipers. 

Fiat claims that the turbocharged 1.4 litre 
unit delivers performance equal to or better 
than a conventionally aspirated 2.0 litre 
engine, with a reduction of between 10% 
and 20% in fuel consumption and emissions. 
What we have then is a responsive power 
plant that returns over 40 mpg in the 
combined cycle with CO2 emissions of 
approximately 62 g/km.

Inside, little changes feature because 
much of the Fiat Punto remains, and that is 
a bit of a shame. Some neat design touches 
adorn, but you can’t escape the plastics on 
the main fascia and upper areas of the dash.  

Bucket seats are the most notable 
diff erence, as is the leather-bound gear lever 

and the alloy pedals. � e electronic display 
doubles up as both a trip computer and 
turbo boost gauge.  Standard equipment 
is, as you would expect, extremely 
generous, and includes an MP3 player-
compatible radio, remote central locking, air 
conditioning, cruise control, and side and 
curtain airbags.  

Optional extras include climate 
control (£250), metallic paint (£375), CD 
autochanger (£100) and electric sunroof 
(£550).  In case you were wondering, the 
red stripes and mirrors are only available on 
white cars and cost £100.     

� e on the road price for the Abarth 

Punto is £13,500, but if you have some spare 
change and fancy splashing out on even 
more performance, then consider the after-
sales performance packs on off er.  

� e Essesse (Super Sport) conversion is 
the one you want - sold and installed by the 
offi  cial network of Abarth Assetto Corse 
tuners at a cost of £4,000. � e conversion 
means a 28bhp increase - to 180bhp at 
5750rpm, with 200lb ft of torque at 3000 
rpm. With this extra oomph under the 
bonnet, the AGP rockets to 135mph, and 
will sprint from 0-60mph in 7.5 seconds. 

� e fi nishing touches to the kit include 
18-inch alloy wheels and various mechanical 
modifi cations to alter the car’s dynamics. 
Both the front and rear suspension are 
lowered by a further 20 mm, compared 
with the standard Abarth Grande Punto. 
� e braking system is also beefed up, with 
the fronts being cross-drilled discs allied to 
softer, high-performance pads. 

So, thanks to the Scorpion treatment, Fiat 
now has a hot hatch with quite a sting. � e 
price is right, but it will need to be to lure 
away buyers from its main rivals, Ford and 
Renault, both of whom have strong, current 
motorsport pedigrees in their favour.

For the driver who likes performance 
with extra individuality, however, the Abarth 
Grand Punto ticks all the boxes. 

A Punto With Venom…
Fiat is a company on the up.  It 
wasn’t that long ago - the turn of 
the new millennium, in fact - that 
the Italian company was reeling 
in debt to the tune of $6billion. 
Since then, it has managed to 
turn around its misfortunes.
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